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Get up and running in STAT and start 
measuring your successes right away.
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When you first get into STAT, you’ll be greeted with the Home tab.
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Home tab - All of your sites, projects,  
and product news, all in one place.2
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Projects pane - Open, edit, and organize  
all of your sites, folders, and projects.

Search bar - From the Home tab, you can 
search all of your sites, folders, and projects.
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Menu bar - Import data, manage your 
account, and open help and support.

Site tabs - When you click on a site in the  
Projects pane, a new tab opens here.
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From there, you’ll be able to set up and organize your projects. You must create a project that 
contains at least one site to track before you can add keywords.

Home tab 
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https://help.getstat.com/?p=703
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Simply plug a seed keyword into the tool to receive a list of relevant terms, then opt to group, 
filter, and refine your keywords. For example, grouping keywords by high lexical similarity will 
eliminate obviously irrelevant terms from your list. 

Go further and look for areas of opportunity by filtering your list for question terms. By using 
the “are questions” or the “mix of sources” options, you can move your search intents up 
the funnel — these options look at SERP features like the “People also ask” box and related 
searches to find the terms that Google thinks are part of the same funnel.

Once you’ve crafted your perfect keyword list you can quickly import those suggestions so 
tracking starts instantly for your site. If you want to bring other metrics into the mix for more 
analysis you can easily export your suggestions out of STAT to integrate with your other 
dashboards and reporting suites.

Build out a comprehensive keyword list with just a few terms 
and expand into new areas of opportunity with STAT’s Keyword 
Suggestions feature.

STAT’s Keyword Suggestions feature.
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You can sort your keyword suggestions list by search volume and relevancy to identify high-value keyword 
opportunities. 

When you’re reviewing the list of terms you want to start tracking in STAT, you’ll be given the option to 
create custom segments (tags) for your keywords to sit in. By creating tags you can group your keywords 
in any number of ways — for example, by product characteristic, by subject area, or by searcher intent. 
Grouping your keywords into tags makes it easy later on to see ranking changes and identify opportunities 
in your keyword sets. 

There are currently no limits to the number of queries you can search in Keyword Suggestions.

If you don’t need to use our suggestions tool and already have a perfectly crafted keyword list ready to go, 
you can easily upload that to STAT to start tracking. Our upload template allows you to add up to 30,000 
keywords at once.
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To help you on your STAT journey.

Learn which keywords are 
worth tracking for your site. 

Watch this short video on 
how to use our Keyword 
Suggestions feature.

Check out the Getting 
Started section of our 
knowledge base for more 
detail on setting up STAT. 

https://help.getstat.com/knowledgebase/add-your-keywords/#adding-keywords-upload
https://getstat.com/blog/the-basics-of-building-an-intent-based-keyword-list/
https://getstat.com/blog/the-basics-of-building-an-intent-based-keyword-list/
https://help.getstat.com/knowledgebase/add-your-keywords/
https://help.getstat.com/knowledgebase/add-your-keywords/
https://help.getstat.com/?p=715
https://help.getstat.com/?p=715
https://getstat.com/blog/keywords-worth-tracking/
https://help.getstat.com/section/getting-started/
https://seomoz.wistia.com/medias/qzn64e6421
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